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Guide Researchers

Consumer resources for SALHN 
Research

Set goals, lead development, provide advice and 
reinforce the importance of a person and family 

centred care culture to drive the consumers’ 
experience as an evolving quality process. 

Ensure consumer aspirations and needs are 
incorporated into decision making, service 

planning and evaluation of the health service.

Online research evaluation.

Consumer engagement in research is vital, as it will 
strengthen the research design and how it is 

conducted. Health care professionals and researchers 
have the expert knowledge about treatment and 

services, but they do not have the lived experience. By 
involving consumers in the research design and 

conduct, it can be tailored to suit and support the 
participants and produce high quality research. 

SALHN Consumer Engagement in Research Framework
Consumer engagement plan is based on global standards and three research and improvement roles: Feedback, Design and Evaluation. 
1.Feedback: SALHN office for Research will collect participant feedback and share insights with PwCAG and Researchers.
2.Design: Researchers will partner with consumers to ensure Academic Research is consumer centred and poised for grant and recruitment success. 
3.Evaluation: The Consumer consultation Hub enables Partnering with Consumers in agile and inclusive ways to ensure our consumers lead research activities.  

The Consumer engagement plan is supported via the public Consumer resources for SALHN Research website

Design

Evaluation

Consumer involvement image: taken from European Patients' Academy on Therapeutic Innovation, under a Creative Commons licence.
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https://www.sahealth.sa.gov.au/wps/wcm/connect/public+content/sa+health+internet/about+us/our+local+health+networks/southern+adelaide+local+health+network/research/consumer+resources+for+salhn+research

